Only publication focused on snowshoeing

Dedicated readers of all ages and fitness levels

Over 16 years of engaging content
Family owned and operated

) The mission of Snowshoe Magazine is to inspire and
support individuals to participate in the sport of
snowshoeing and explore the outdoors in winter.

‘We are the go-to resource for the sport of snowshoeing,
covering trails, resorts, tours, how-to guides, gear, racing,
and lifestyle!

“«

We also are a resource to the snowshoeing industry as
we work together to further promote the sport. This
includes partnering with brands for tailored advertising
campaigns that may include digital ads, custom content,

Photo by Taylo reviews, giveaways, and more!



-Bob Young, Snowshoe Mag Reader

Our Readers

Diverse audience of singles, families, and couples who enjoy the
outdoors at all recreation levels

53% of readers are male; 47% of readers are female
70% of readers.in the U.S; 19% in Canada
Readers of all ages 25-65+ with 1/3 of our audience between 25-34

!
Snowshoe Season (Oct-Mar)
Avg Monthly Visitors: 17,800+
' Avg Monthly Page Views: 37,200+

Domain Authority: 51

Facebook Fans: 8.950+
Instagram Followers: 140+
Twitter Followers: 6,650+

Pinterest Monthly Impressio
Newsletter Subscribers: 4,9(
YouTube Subscribe
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Services designed for resorts, tour operators, and
gear manufacturers

e Custom page created by our staff that includes a comprehensive guide
featuring your gear, accommodation, or service

e Listing is tailored and may include images, description from your website, and
price (if desired)

¢ Direct link to your site and page

e Article written by the Snowshoe Mag team featuring your brand, products,
destinations, or events, typically 500-1000 words

e Designed to flow with content and not obviously an ad

e Article content owned by your brand

e Shared on Snowshoe Mag social media and/or newsletter

e Snowshoe Mag staff can review your product, service, tour, or
accommodation

e Article will be a minimum of 500 words with at least 2 photos

e Reviews shared on social media platforms

e All opinions shared will be the unbiased, honest views of the writer

e Newsletter dedicated solely to your brand & feature based on your needs
¢ May include copy and static images
e Reach all or segments of our 4,900 subscribers with an avg open rate of 23%

o Offer giveaway of products or services to promote your brand to readers

e Product can be promoted on social media, directly through website, or as
part of our annual photo competition

e Contest or giveaway could be newsletter specific, reaching over 4,900

subscribers
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Social Media Spotlight: (New!) \

e Share your products, services or events O\n nowshoe Mag! x-j:;

channels (Facebook, Twitter, Instagram, Plnterest) ;
¢ May use predetermined hashtags to promote brand and/or event
¢ Option to include a dedicated Pinterest board for your brand

1_.5

Snowshoe Clinic (New!)

¢ Consult with Snowshoe Mag on building and improving your snowshoe
‘program

¢ Snowshoe Mag can host a guided tour in your area for guests

e Learn industry trends and test a variety of snowshoe brands and designs to

help with purchasing decisions
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, Budget: $1000-$2500
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€ '}5,‘"’-&@ | ~ Banner Ads
Reader Giveaway
Exclusive Newsletter
Custom Guide
Priority Reviews
Dedicated Pinterest Board

Re ‘ Giveév\(ay‘
Exclusivé Newsletter,
Custom Guide

Packages can be taiLoréd to your interests and needs.
Individual services can be sold separately, Please contact us for

more details Photo by Susan Wowk

Contact Us

@SnowshoeMag

snowshoemag.com @SnowshoeMag

Susan & Paul Wowk Instagram
susan@snowshoemag.com Pinterest



http://www.snowshoemag.com/

