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A b o u t  U s
Snowshoe  Magazi ne  was created  i n  2003 by  former
owner ,  Ryan  A l ford  and  so l d  to  Pau l  and  Susan
Wowk i n  2015 .  I t  i s  the  on l y  wor l dwi de  pub l i cat i on
that  focuses  on  the  sport  of  snowshoe i ng .  
 
We  str i ve  to  g i ve  vo i ce  to  the  sport  by  offer i ng  a
comprehens i ve  se l ect i on  of  content ,  i nc l ud i ng
snowshoe i ng  t i ps ,  dest i nat i ons ,  gear ,  and  events .
We  are  true  wi nter  l overs  that  en j oy  pub l i sh i ng  and
shar i ng  content  for  our  readers  a l l  year  round !  
 
 O u r  E d i t o r i a l  M i s s i o n
As  an  independent ly  owned pub l icat ion ,  we  are
ded icated  to  prov id ing  a  c lear ,  conc ise  and  unb iased
message  to  readers .  Snowshoe  Magazine  speaks  to
and  connects  with  those  who  are  f i rst-t ime
snowshoers ,  recreat iona l  enthus iasts  who  love  the
snow-covered  backcountry ,  and  the  compet itors
who race  in  snowshoe  events  wor ldwide .  

O V E R  2 5 0 0
ARTICLES PUBLISHED

4 5 , 0 0 0 +
AVERAGE MONTHLY PAGEVIEWS

NOVEMBER- MARCH

1 5 , 5 0 0 +
FOLLOWERS ON SOCIAL

MEDIA

“Our  commitment  to  the  sport  of  snowshoe i ng  and  the  future  of  th is  pub l icat ion
wi l l  remain  steadfast .  We  have  the  un ique  opportun ity  to  reach  out  and  he l p

organ i ze  a  growing  community  of  snowshoers ,  wor l dwi de .  Our  miss i on  is  c lear :  br ing
snowshoe ing  to  a  mainstream aud ience ,  p l uck  peop l e  from the ir  couches  and  p lace

them i n  snowshoes ,  and  prov ide  a  re l iab le  resource  to  the  industry  through  our
ed itor ia l  exce l l ence .”

F r o m  O u r  F o u n d e r ,  R y a n  A l f o r d
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" T H A N K  Y O U f o r  b e i n g  t h e r e  f o r  us .
I  w a s  j u s t  a  r e c r e a t i o n a l  sn o w sh o e  e n t h u s ia s t  ,  b u t  yo ur
m a g a z i n e  g a v e  m e  t h e  e n co ur a g e m ent  to  p u r c h ase  r ac ing

s h o e s  a n d  t r y  m y  f i r s t  c o m p e t it io n  i n  F e b r u ar y ! "  
- B o b  Y o un g ,  S n o w sh o e  M ag  R ea de r

O u r  R e a d e r s
Diverse  aud ience  of  s ing les ,  fami l ies ,  and  coup les
who en joy  the  outdoors  at  a l l  recreat ion  leve ls
54% of  readers  are  male  
46% of  readers  are  female
79% are  in  North  Amer ica ,  with  67% in  the  U .S .  and
12% in  Canada
Over  ha lf  of  our  readers  are  between  ages  25-45,
with  31% of  readers  25-34 and  23% age  35-44 .

A u d i e n c e  &  P a r t n e r s

W e  S u p p o r t
United  States  Snowshoe  Assoc iat ion
Leave  No  Trace
Amer ican  Tra i l  Runn ing  Assoc iat ion

“The  U .S .  Snowshoe  Assoc iat ion  is  very  p leased  to  recogn ize  the
efforts  of  Snowshoe  Magazine  to  he lp  promote  one  of  the

fastest  growing  winter  sports  ava i lab le  today .  Not  on ly  is  the
USSSA  committed  to  conduct ing  i ts  annua l  U .S .  Nat iona l
Snowshoe  Championsh ip  Ser ies ,  we 're  proud  to  jo in  with

Snowshoe  Magazine  in  an  effort  to  get  peop le  out  dur ing  the
winter  months  to  he lp  improve  the ir  qua l i ty  of  l i fe  and  hea lth . ”

-Mark  E lmore ,  Sports  D irector ,  Un ited  States  Snowshoe
Assoc iat ion

Photo By Taylor Kipfer



S e r v i c e  O p t i o n s  
Gear Guide: 

Comprehensive guide for your specific gear and/or accessories that you would like
featured for the season
Listing never expires and includes a picture of the gear, description from your
website, and price (if desired)
Direct link to your site and gear page for each listing to enhance SEO

 
Advertorials/Sponsored Posts: 

Promote products, services, and/or events in a post with Snowshoe Mag
Posts can be created by Snowshoe Mag staff or by your agency
Articles up to 500 words, up to 4 pictures each, must be related to snowshoeing
Shared on social media with tag to your company's profile

 
Social Media Spotlight: 

Share your products, services or events on Snowshoe Mag social media channels
(Facebook, Twitter, Instagram, Pinterest)
Up to 2 spotlights per month on each platform

 
Contests and Giveaways:

Offer a giveaway of your products or services to promote your brand to readers
Contest or giveaway could be newsletter specific, reaching over 5,000 subscribers

 
Reviews: 

Snowshoe Mag staff can review your product, service, tour, or accommodation
Article will be a minimum of 500 words with at least 2 photos 
Reviews shared on social media platforms
All opinions shared in the article will be the unbiased, honest views of the writer

 
Race or Event Coverage: 

Provide coverage and results of your event to our readers
Article will be a minimum of 500 words
Coverage can be provided by Snowshoe Mag staff or your agency. 
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Contact Us 

 

 https://www.snowshoemag.com/

admin@snowshoemag.com

 

 

 

            Facebook @SnowshoeMag

         Twitter @SnowshoeMag

Instagram

Pinterest

Small Horizontal - 468 x 60

Large Horizontal - 728 x 90
 

Square - 300 x 250

Skyscraper 
120

x 400

Banner Ads: 
Display your ads throughout our site to reach a new community of customers
Multiple sizes available to be featured on the site or newsletter
Must be JPG or GIF format and size should not exceed 75 KB
Any of your company's webpages can be linked to the ad

Free and unlimited press release uploads and inclusion available with
advertising purchase. Package deals are also available. Contact us for pricing

details.
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